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Toyota Motor Corporation (TMC) is pleased to publish the Sustainability Report 2007 — A New Future for People, Society, and the Planet, a report on 
our business activities from the perspective of achieving harmonious relationships with society and the earth.

In accordance with the Fourth Toyota Environmental Action Plan, which began in FY2006, the section on environmental aspects is divided into 
chapters that address four main topics—energy/global warming, recycling of resources, substances of concern, and atmospheric quality—and 
environmental management conducted to promote initiatives in each area.  The section on social aspects explains activities undertaken during FY2006 
with respect to each category of stakeholder and explains in detail the background, development, history, and approaches to those activities.  The report 
also incorporates information on best practices by overseas affiliates in both the environmental and social sections as well as the comments and opinions 
of various stakeholders.  We have also added a page of past initiatives to enhance understanding of Toyota's prior activities.

In order to make further improvements and enhance the quality of future reports, a questionnaire is included at the end of the report.  We look forward 
to receiving your frank comments and thoughts.

With the publication of a report by Brazil in 2006, twelve countries and regions, including Japan, now publish local environmental reports.  The regions 
in which reports are issued account for about 86% of Toyota vehicles sold throughout the world.
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Reports by Overseas Affiliates

1) Period covered:
The period covered in the data is from April 2006 to March 2007, and major developments are described as of June 2007.

2) Scope of report

3) Sustainability Report 2007 Supplement
Toyota Motor Corporation Site Data
Includes detailed information concerning environmental activities 
at individual plants and other sites.

Environmental Aspects: TMC’s initiatives on an unconsolidated basis, and examples of activities by overseas consolidated 
subsidiaries, as well as the progress of consolidated environmental management both in Japan and overseas.

Social Aspects: TMC’s initiatives on an unconsolidated basis, and examples of activities by overseas consolidated subsidiaries.

Economic Aspects: A summary of the TMC Annual Report.

Annual Report

Sustainability Report 2007
A New Future for People, Society and the Planet

Cover: Cumulative worldwide sales of Toyota hybrid vehicles between December 1997 and the end of May 2007, including the Prius, the world’s first 
mass-produced hybrid passenger car, topped one million units.

Please see P. 88 for URLs of overseas reports
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Katsuaki Watanabe
President, Toyota Motor Corporation

Chairman, Toyota Environment Committee

Expanding Initiatives Under the 
Banner of “Achieving Sustainability”

Toyota Motor Corporation will celebrate the 70th anniversary of its 
establishment in November of this year.  I would like to take this 
opportunity to express my sincere thanks to our various stakeholders 
around the world, including customers and business partners, for their 
longstanding support.  I do not believe, however, that Toyota’s continued 
existence is guaranteed.  Corporations are not permanent entities, and 
only those businesses that can accurately anticipate changes in the 
business environment and respond appropriately will survive.

One of the greatest changes in the business environment in recent 
years is the heightened expectations towards corporate social 
responsibility resulting from global environmental issues.  Awareness 
is rising concerning such issues as global warming, resource 
depletion, and atmospheric pollution, and there are strong demands 
for businesses to develop harmonious relationships with society and 
the global environment.  As such, achieving harmony with society and 

the environment is also a top priority for automakers, leading the various automakers to become engaged in fierce 
competition with a focus on the development of environmental technologies.

Since its foundation, Toyota has conducted business with “contributing to the development of a prosperous 
society through the manufacture of automobiles” as a guiding principle.  When I became president two years ago, I 
called on all employees to work with me in returning to our origins and asking earnestly whether Toyota is truly 
contributing to society and whether we are doing everything we should be doing.  On the occasion of Toyota’s 70th 
anniversary, we will reinforce our measures designed to return to our core principle, which is to “repay the earth 
and society through technological innovation (and contribute to enhancing the quality of life everywhere).”

The main concept of these measures is achieving sustainability in three areas–research  and development, 
production, and social contribution.

First, based on the conviction that the automobile has no future without responses to environmental, energy, 
and safety issues, we will enhance our measures regarding technology development to achieve a motorized 
society that is in harmony with the environment, that is, to achieve “sustainable mobility.”

Next, in the area of production, Toyota has begun a “sustainable plant initiative” aiming to create plants that 
both make use of nature yet exist in harmony with the natural environment.

Third, in order to contribute to a prosperous society, we will implement social contribution activities to develop the skills 
of personnel and create systems that will firmly take root in society, based on the concept of “activities contributing to 
sustainable development of people and society.”

For future success as a company, and to be able to contribute to a prosperous society, we must realize stable and 
sustainable growth over the long-term.  I have consistently impressed upon everyone at Toyota that without quality 
improvement there cannot be growth.  Contributing to society and the global environment through manufacturing requires 
strengthening our overall performance levels, including the development of human resources that support initiatives in the 
areas of quality, production cost, safety, and the environment.  We will continue to solidify our position while reinforcing 
our foundation for long-term, stable growth.

We will undertake these activities while asking ourselves and honestly answering whether Toyota is truly contributing 
positively to society and the global environment.  As always, in this matter I look forward to your continued support.

August 2007
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Mitsuo Kinoshita
Executive Vice President

Member of the Board in charge of 
CSR & Environmental Affairs

The Sustainability Report 2007 describes 
the main activities carried out by Toyota 
in FY2006 in the areas of the environ-
ment and corporate social responsibility 
(CSR).  Concerning our corporate principles, 
the report sets forth the fundamental 
concepts that guide our CSR activities and 
corporate governance. 

With regard to environmental aspects, we 
started implementation of the Fourth Toyota 
Environmental Action Plan, which adopts as 
its main themes energy and global warming, 
recycling of resources, substances of concern, 
and atmospheric quality.

With respect to social activities, we are 
conducting Customer First (CF) activities with a focus on quality, implementing human resource 
development, strengthening respect for diversity among employees, carrying out CSR activities in 
collaboration with business partners, and undertaking safety measures based on the Integrated 
Safety Management Concept.  Our social contribution activities focus on the areas of the 
environment, traffic safety and education.

By issuing the “Sustainability Report 2007—Towards a New Future for People, Society, and the 
Planet,” we hope to increase understanding of Toyota’s activities while expressing our desire to 
achieve harmony with society and the global environment.

I look forward to receiving your honest comments and opinions.

August 2007

Major Initiatives in FY2006

Sustainabil i ty Report 2007
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1. Honor the language and spirit of the law of every nation and 
undertake open and fair corporate activities to be a good 
corporate citizen of the world

2. Respect the culture and customs of every nation and 
contribute to economic and social development through 
corporate activities in the communities

3. Dedicate ourselves to providing clean and safe products 
and to enhancing the quality of life everywhere through all 
our activities

4. Create and develop advanced technologies and provide 
outstanding products and services that fulfill the needs of 
customers worldwide

5. Foster a corporate culture that enhances individual 
creativity and teamwork value, while honoring mutual trust 
and respect between labor and management

6. Pursue growth in harmony with the global community 
through innovative management

7. Work with business partners in research and creation to 
achieve stable, long-term growth and mutual benefits, while 
keeping ourselves open to new partnerships

The Guiding Principles at Toyota (adopted in 1992 and 
revised in 1997) reflect the kind of company that Toyota seeks to 
be in light of the unique management philosophy, values, and 
methods that it has embraced since its foundation.  TMC, 
together with its consolidated subsidiaries, hopes to contribute 
to sustainable development through its corporate activities 
based on understanding and sharing of the Guiding Principles 
at Toyota.

In January 2005, Toyota adopted and announced the 
Contribution towards Sustainable Development, to explain in 
greater detail the Guiding Principles at Toyota.  This statement 
is intended to clarify Toyota’s basic policies on social 
contribution activities to all internal and external stakeholders.  
TMC has shared the statement with its consolidated 
subsidiaries and will take relevant action.

Since its foundation, Toyota has continuously strived to contribute to the sustainable development of society through the 
manufacturing and provision of products and services that lead the times.  The foundations of these endeavors are the Guiding 
Principles at Toyota and an explanation paper entitled Contribution towards Sustainable Development that interprets the 
Guiding Principles at Toyota.  TMC established the dedicated CSR Department within the CSR & Environmental Affairs Division 
in January 2007 as a specialized organization for promoting corporate social responsibility (CSR) activities, and is continuing its 
efforts to be a company with vitality and dignity that is trusted around the world.

Seeking Harmony between People, Society 
and the Global Environment, and Sustainable 
Development of Society

Corporate Philosophy

(Adopted January 1992, revised April 1997)

Guiding Principles at Toyota

Preamble Ensure compliance with local, national and international laws and regulations, conduct business operations with honesty and integrity, 
based on open and fair communication

Customers Customer First policy, provision of innovative, safe and outstanding high quality products and services, protection of personal 
information of customers

Employees

Business Partners Work to realize mutual growth based on mutual trust, an open door policy and fair and free competition

Shareholders

Global Society/
Local Communities

Enhance corporate value while achieving stable and long-term growth

Environment Achieve growth that is in harmony with the environment throughout all areas of business activities, develop, establish and promote 
technologies enabling the environment and economy to coexist harmoniously

Community Engage in activities based on the philosophy of “respect for people” by honoring the culture, customs, history and laws of each country, 
do not tolerate bribery of or by any business partner, government agency or public authority, achieve sustainable mobility 

Philanthropy Promote and engage, both individually and with partners, in philanthropic activities that help strengthen communities and contribute to 
the enrichment of society

Respect and honor human rights, support equal employment opportunities and diversity, eliminate discrimination, do not use or tolerate 
any form of forced or child labor, provide fair working conditions, maintain a safe and healthy working environment, enhance 
communication and dialogue with employees, build relations based on mutual trust and responsibility

Corporate Philosophy
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Guiding Principles at Toyota Contribution towards Sustainable Development

Overview of the Contribution towards Sustainable Development












